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Teacher(s) Gautier Axel ;
Language : French
Place of the course Bruxelles Saint-Louis
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Ocnarescu, |., Pain, F., Bouchard, C., Aoussat, A., & Sciamma, D. (2011). Improvement of the industrial design
process by the creation and usage of intermediate representations of technology, TechCards. In Proceedings of the
2011 Conference on Designing Pleasurable Products and Interfaces (p. 50). ACM. Retrieved from http://dl.acm.org/
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Programmes containing this learning unit (UE)

Program title Acronym Credits Prerequisite Learning outcomes
Master [120] in Communication
Strategy and Digital Culture COMB2M 5
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