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Strategic Marketing

5 credits 30.0 h Q2

Teacher(s) Ducarroz Caroline ;

Language : English

Place of the course Mons

Aims The contribution of this Teaching Unit to the development and command of the skills and learning outcomes of the programme(s)
can be accessed at the end of this sheet, in the section entitled “Programmes/courses offering this Teaching Unit”.

Evaluation methods

Teaching methods
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Quelques sites et publications intéressants:

McKinsey Quarterly - www.mckinseyquarterly.com

Mastering Strategy : supplément du lundi du Financial Times
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Programmes containing this learning unit (UE)

Program title Acronym Credits Prerequisite Aims

Master [120] in Management GESM2M 5

https://sites.uclouvain.be/archives-portail/ppe2017/en-prog-2017-gesm2m.html
https://sites.uclouvain.be/archives-portail/ppe2017/en-prog-2017-gesm2m-cours_acquis_apprentissages.html

