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6 credits 30.0 h + 0.0 h Q2

Teacher(s) Charry Karine ;Leheut Emerence ;

Language : French

Place of the course Charleroi

Aims

1

This course aims to design and carry out a market survey in a marketing context. Upon completion of this
course the student will:

-           Identify the research questions of a study and choose the appropriate methodology to these
objectives

-                              Carry out a quality literature review

-                              Conducting individual- and group interviews and make a qualitative analysis

-                              Develop a questionnaire

-                              Organize a data collection and encode the information into a suitable software

-                              Present the results of the study and formulate marketing recommendations to
decision makers

-                              Use a software specialized in online surveys (Limesurvey)

- - - -
The contribution of this Teaching Unit to the development and command of the skills and learning outcomes of the programme(s)
can be accessed at the end of this sheet, in the section entitled “Programmes/courses offering this Teaching Unit”.
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Programmes containing this learning unit (UE)

Program title Acronym Credits Prerequisite Aims

Master [120] in Management

(shift schedule)
GEHC2M 6

https://sites.uclouvain.be/archives-portail/ppe2017/en-prog-2017-gehc2m.html
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