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Main themes :
1. Firstly, the different stages of creating an advertising campaign are explained to students: strategic analysis of advertising,
selection of an advertising agency, the creative brief, the selection of media,’'
2. Secondly, students will apply these concepts to the process of creating an advertising campaign from start to finish for a fictional
commercial or non-profit product. This will be done in groups of 4 to 5 students. The groups will be asked to prepare interim reports
and present their final report with an overview of their campaign and the underlying process.
Aims : This course is based on the one hand on the basic concept of integrating an advertising campaign within the overall strategy of a

company or an association (what are the targeted segments, what's the message, how to get this message across), including the
concepts of customer'agency relationships; and on the other hand on the process of creating marketing campaigns.

On completion of this course, students should have mastered the process of creating a marketing campaign from start to finish.
The contribution of this Teaching Unit to the development and command of the skills and learning outcomes of the programme(s)
can be accessed at the end of this sheet, in the section entitled “Programmes/courses offering this Teaching Unit”.

Evaluation methods :

Continuous assessment

Teaching methods :

Lectures

Group work

Partnership with an advertising agency
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Cycle and year of
study :

> Master [120] in Information and Communication
> Master [60] in Management

> Master [120] in Management

> Master [120] in Business Engineering

> Master [120] in Management

> Master [120] in Business engineering

> Master [120] in Information and Communication

Faculty or entity in
charge:

CCBM
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