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Abstract

We apply a simple method to study the relative i(piaf Chinese versus European products
exported in the clothing sector after the end effulti-Fiber Arrangement. Based on the
model of Foster et al (2008), we interpret thetredachange of export prices and quantities
sold in narrowly defined product categories asmaicator of quality shifts. Using UN
Comtrade data we find that European varieties égfddo the US typically sell for a higher
price than identical Chinese varieties exportethéoUS, but this price gap is narrowing.
Despite rising prices, Chinese varieties are ggimmarket share. This opposite movement of
relative prices and quantities sold in the samérEsn market are a strong indication of
China moving up the quality ladder in its clothiexports relative to the EU. While European
“core” products in clothing are stable over timéjrigse exports show strong product
dynamics with exit and entry of new “core” produetery year and “core” products changing
rapidly. Both China and the EU export in every padcategory, resulting in an almost
perfect product overlap with almost no productsgeixported by only one of the two.

' This paper was prepared for a special issue of the Journal of Economic Integration.
2 Any views and opinions expressed in this paper are those of the authors and not necessarily those of the
institutions they are affiliated with.



1. Introduction

The general notion that many people have is thedfguexports high quality goods, while
China exports low quality goods. This is relatedn® Linder’s hypothesis (1961) that richer
countries export higher quality goot.this is the case, Europe should not worry taech
about adverse effects of competition. Verticalatitiation through quality differences
softens price competition and allows firms at eithied to survive and retain their market
shares. One of the purposes of this paper is td #eeevidence in the trade data is consistent
with this perception. If European exports are imblelearacterized by higher quality, we

would expect prices of European products to bedritjfian Chinese ones. This is indeed what
we find when comparing EU and Chinese exportsathahg to the rest of the world (RoW).
However, this could also be explained by differeniogproduct mix or destinations between
European and Chinese exports. Thus, we also exjilese possible determinants in our
analysis. Another issue to keep in mind when campgd&U and Chinese export prices is
whether a high price of European products can trelassociated with higher quality, or is a
reflection of higher production and other costs.id¥/bost and quality push prices in the same
direction, their implications for sales are verffetient (Foster et al., 2008). To distinguish
between cost and quality is not trivial. Here wiketa simple and descriptive approach used in
other empirical studies, which consists in comgarglative prices and quantities. The
intuition behind this is the following. When thdqe of a relatively low priced good goes up,
while at the same time consumers buy more ofét réfative quality of that variety has
increased such that despite its higher price, aoessibuy more. (Foster et al., 2008; Baldwin
and Harrigan, 2011; Di Comite, Thisse & Vandenbhes@011). In the opposite case when
the price of an intially high priced good comes dowut sales are not rising, its relative

quality is decreasing.

In this paper we study one particular sector iradi@thich is clothing. This sector is
particularly interesting for various reasons. st experienced a particularly sharp increase
in exports from China following China’s entry ilfdfdTO in 2001. It is also interesting
because of its particular sensitivity for many depged nations, as testified by its special
treatment in the international trading system. W@éaina entered the WTO, the clothing
sector was still protected by the Multi-Fiber Argegment (MFA from now on) which allowed
developed countries like the EU and US to resthieir imports of clothing products.

® Fajgelbaum et al. (2011); Hummels and Klenow (2005); Latzer and Mayneris (2011).



However, in 2005, the MFA came to an end, whichkedrthe beginning of an increase in
competition in the clothing sector. The purposéhed paper is to see at a detailed product-
level whether and how that increased competitianditected EU exports to the RoW and to
a particular destination market relative to Chinesgorts in the same HS6 digit product

categories.

Our results suggest, somewhat surprisingly, thaEd and China export the same types of
clothing products to the RoW. This seems to béi Wwith what Schott (2008) finds. He
reported that China and OECD countries have sutistawerlap in the type of products they
export to the US. For EU and Chinese clothing etgptorthe RoW, as we show in this paper,
this seems also true. Even after the MFA, whichedritie protection previously enjoyed by
developed countries in imports of clothing produEtld and China keep on exporting the
same type of clothing products with an almost preieoduct overlap.

The large overlap in product range that we obsernéJ and Chinese exports suggests that
price differences between these countries do soitréom a different product mix, but rather
from different prices within the same product (H8&)egories. When comparing EU and
Chinese prices on a product-by-product basis, methat for the large majority of products
EU prices are higher than Chinese prices betwe8fl 28d 2009. This is true when we
compare prices of both countries to the RoW, ornmle fix aparticular destination market,
the US, and within that market compare EU and langices for the same produc@sir
findings show that, while EU prices are consistehigher in narrowly defined product
categories within clothing, sales are consistdotlyer than sales of similar products sold by
the Chinese. With two countries producing the sgowal, the country which sees its
guantities relatively increase while its pricestiely increase, is likely to have experienced
improvements in the quality of the goods it produdéhis is what we observe to be the case
when comparing China to the EU. In recent yearsné&de export prices have been increasing
relative to the European ones, while the salebadd Chinese products in narrowly defined
categories within clothing have been going up netatio the European ones. Hence European
products do not appear to be characterized byteplarly sustained level of higher quality

compared to the Chinese products.

A reduction in the vertical differentiation for Eyre implies that competition from Chinese

products is likely to intensify. The evidence prasé below indeed suggests that this is what



may be going on. Ever since the end of the MFAGA%, EU prices and Chinese prices in
clothing products have been converging, suggestiaigprice competition is tougher, making
it more difficult for EU products to continue toi@e high in internationaharkets. Moreover,
we find a continuous alteration of “core” produotsthe Chinese sidapt so much on the EU
side. Whereas the EU’s core products in terms pbexwalue to RoW remained pretty stable
over our period of analysis, this is not the caseChina. China’s core export products in
2000 were very different than its core productteinms of export value in 2009, indicating a

high degree of product dynamics on the Chinese side

The remainder of the paper is organized as foll@&estion 2 discusses the data we use and
includes some notes on the methodology that iSeghgbection 3 compares EU and Chinese
exports in clothing to the RoW and analyses exypaldmes, values, prices, overlap, product
mix similarity and core products. Section 4 brigfifroduces a model that is well-suited to
interpret our findings and analyses in a compagatianner the evolution of EU and Chinese
guantities and prices over time. In Section 5 améeGhen repeat our analysis of EU and
Chinese exports, but restrict the analysis to peeific destination market, the US. Section 7

concludes with a concise summary of our main figdin

2. Data and Methodology

We use export data from UN Comtrade data whichrtegwoduct-level trade at the HS6 digit
level. Our period of analysis runs from 2000 to 200

Prices are calculated from values and volumes|tnegun unit values. In order to make

prices comparable across different products, weutate unit values as a relative measure to
the “world unit value”. For example, if this measuakes on a value of 2, it means that prices
are twice as large as the average price at whelpithduct is sold in the world. If it is 1, then

prices are as high as in the average of the world.

Depending on the revision of the Harmonized Syqtd8), there are between 270 and 294
different HS6 products belonging to the clothingtee (HS codes starting with 61, 62 and
63). During the period of analysis, HS was revisegde. To account for this, we drop
product lines where the correspondence acrossovergras ambiguous and therefore

impeded comparison across years. We also droppsha@itions where export quantities

4



were not reported and hence unit values could eaialculated. The result is a sample of
about 240 product lines representing around 98&84l of exports in the sector for the EU
and China respectively.

Another difficulty we face is that the definitiof the EU changed during the period of our
analysis. To counter this we turn to a pragmatfreg@ch and simply include all EU-15 into
our EU definition, i.e. countries that were alwayst of the EU in the period of our analysis.
So what we refer to as EU exports in this paperabways exports of EU-15, where we
exclude exports to the new EU member states.

In our analysis we do not consider ownership effesd we cannot differentiate between
“true” Chinese products and those products thaassembled by say European firms in
China and exported from China. Both types of préglwgll occur in our data and may well

explain some of the patterns we observe.

We focus on the clothing rather than on the tex@lector. The clothing sector is a sector that
is typically constituted of final products whilextde products are often considered as inputs
into clothing. For example, textiles include protswach as silk, wool and cotton (HS codes
starting with 50, 51 and 52 respectively), whilething includes articles such as men’s
overcoats made of wool (610110), of cotton (61012G)f manmade fibers (610130). Given
that the textile sector is predominantly an intediate product sector with less opportunity
for differentiation and price difference, we dedde focus on clothing products.

3.  Comparing EU and China’s Exports in Clothing to theRest of the World
3.1. Export Volumes, Values and Prices

In this section we compare total exports in claghpnoducts by the EU-15 and by China to
the rest of the world (RoW) over the period 2000220The comparison involves export

volumes, values and unit values.

It is clear from Figure la that before China’s gmtr WTO in 2001 its exports of clothing
products were already higher than that of the Elggesting some comparative advantage of
China in this sector even before they gained imgdawarket access to the rest of the world.

Ever since the entry of China into the WTO in 20@hich gave them improved access to
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world markets, Chinese exports of clothing havegieincreased, while EU exports have
largely remained at its original level. The outlirefthe financial crisis in 2008, seems to
have affected Chinese export volumes relativelyaniban the EU’s, although in export
values both countries saw a decrease in their &xpbclothing to the RowW which can be

observed from Figure 1b.

In terms of export prices within narrowly defineguct categories at the HS6 digit level, it
can be noted that EU export prices consistentlgh@ve Chinese export prices, throughout
the sample period. This can be seen from Tablehg&revfor each year between 2000 and
2009 we show for how many HS6 products the EU exyait value was higher than the
Chinese one (column 2) and vice versa (columrit 8an be noted that in the large majority

of products the EU price is higher than the Chirgrsze and this holds in all years.

In terms of price evolution, the pattern that enasrgince 2005, the year which marked the
end of the MFA, is that European prices in clothamg falling over time, whereas Chinese
prices are on the rise as shown in Figure 2.

A formal test of price convergence for the peri@®2-2009 as a whole, as well as for each

year, reported in Table 2, confirms that this pdoavergence is statistically significant.

3.2. Product Overlap and Product mix similarity

Similar to Schott (2008) for the US, we verify that extent the EU and China specialize in
different product categories within the clothingustry. Surprisingly, when comparing
exports of both countries in HS6 categories toRb®V, we find that the product overlap is a
100% in the clothing industry. Indeed, in Table & igport the number of products that are
exported by both the EU and China versus the nufg@roducts that are exported by the
EU-only or by China-only. We see that all produants exported by both countries in all
years. Put differently, both the EU and China ekpoevery HS6 digit product category
within the clothing sector, which is consistenttw@chott (2008)’s results when comparing
Chinese and OECD exports to the US.

* The convergence test consists in calculating tfierdnce in EU and China export unit values forre@aligit
HS product for each year and then testing whetrese differences were equal in year t with respegear t-1
or t-5 using a one-sided t-test.
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Thus far we have only counted the number of pradexported by both or by either of the
countries. But a complementary question would bghat extent the EU and China differ in
terms of the values of products that they ship.thisrpurpose we use the Finger-Kreinin
(1979) index which gives an idea of the overlagxjiort share3The index lies between 0
and 1, the closer it is to 1, the more similahis €xport product-mix between China and EU,
when taking into account the value of the prodtiney export. We find the value of the
Finger-Kreinin index for clothing to lie around 8.%or the entire sample period, suggesting
that while both countries are present in each bdategory, the extent to which they export
certain clothing products differs with little inditton to suggest that this is changing over

time.

Additionally, we analyze the dispersion of EU anur@se export values across 6-digit HS
products. To this end Table 4 reports the standavehtion and inter-quartile range of exports
shares as well as the Gini index for export val&esults do not show remarkable differences
in the dispersion of export shares between EU andaCThe Gini index for Chinese export
values is somewhat smaller than that of EU expetiggesting that the latter are more
concentrated. Also, there seems to be an upwanrd trethis index for both EU and Chinese
exporters. However, the differences are very smhith leads us to conclude that the overall

level of concentration of export values of China &W are very similar.

3.3. Core products

Here we aim to identify the exports which are “¢doe the EU and for China to the extent
that they represent the top 10% centile of expwates. The questions we are interested in are
1) did “core” products change over time?; 2) arerét products overlapping?; 3) are “core”

products for the EU becoming more similar than ¢hios China?

Some of our findings are illustrated in Figure 8 @an be summarized as follows. The EU’s
core products in textiles did not change much ¢ivee. By that we mean that the HS6 digit
products representing the top 10% centile of expaltie in the starting year of our analysis

i.e. the year 2000, still represent a high shamxpbrt value in the final year of our analysis,

> The Finger-Kreinin-index is calculatedy3s; min(sh;cyye, Shigye), Wheresh;cyye andsh;gzy, are respectively
Chinese and EU exports of product i in year t. Tinilex measures to which extent the export poasotif two
countries in a specific industry overlap.
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2009. In contrast, China’s core products changetl more during that same period. The
products belonging to the top 10% of export vatuthe year 2000, no longer represented a
large share of export value in 2009. Interestintiig,share of EU-2000 core products in
Chinese exports increased over time, suggestirigahkeast for core products, China’s
export mix became relatively closer to the EU’swidwer, while EU core products (which
did not change much over time) gained in importandghina’s export portfolio, the overlap
in clothing products between China and EU in thalfiyear 2009 remains small. In sum,
product dynamics in clothing appears much strof@eChina than for the EU.

When looking at unit values of core products docotee in Figure 4, we notice a clear
distinction between the EU and China. For the EUinet that EU exports of EU core
products havéower unit values than EU exports of Chinese core prtedddis is consistent
with a story of comparative advantage where theséll$ most of the products that it is

relatively efficient in producing and for whichdan charge a low export price.

However, it can be noted from Figure 4 that Chireegeorts of Chinese core products appear
to havehigherunit values than Chinese exports of EU core prtedddis seems to
correspond with the phenomenon described in intema trade as “shipping the good apples
out”, where typically less developed countries ekpooducts of high quality, explaining the
relatively high unit value.

Taken together, these two observations suggestitimastin developed and developing
countries face opposite problems when decidingcpme their products to the rest of the
world. Whereas the challenge of producers in dg@ezlaconomies seems to involve making
their goods as cheap as possible, in order tofbedable for consumers in the rest of the
world, developing countries' entrepreneurs appeaetpushed in the opposite direction,
having to produce goods of sufficiently high qualit order to gain access to foreign

markets, where standards can be more stringemtn@ueners more sophisticated.



4.  Price versus Quantity Analysis

From economic theory, we know that prices can ceftests or quality (Foster et al., 2008; Di
Comite et al., 2011), therefore to conclude thatElJ sells a higher quality than China would
not be correct without at least trying to distigfubetween the two possible sources that can

account for high prices.

One way to distinguish cost from quality aspect®ived in prices is to consider quantity
sold, since costs and quality have a very diffeedfeict on quantities sold which provides a
way to distinguish the twbProfit maximizing behavior by firms implies thahen a high
price is the reflection of high marginal cost obguction, the quantity sold will be low.
However, when high prices are the result of higalipiembedded in the product, this high
quality will shift demand out and result in highesaand prices. To sum up, the combination
of prices and corresponding quantities sold, chusesomething about whether quality or

cost is driving the price pattern that we observe.

4.1. A Simple Model to study Relative Quality

A model that clearly makes this point is the ond-bgter et al (2008), who develop a simple
model of monopolistic competition with non-constardrkups and vertical differentiation, or
"quality”, based on Melitz and Ottaviano (2008).aljty is captured by a variety-specific
parameter denoting the willingness to pay for thst tinit of the good or, more generally, by
a demand shifter. Given the nature of our datareety here is considered a HS6-exporting
market combination (i.e. a given EU and a ChineSé kepresent the same product but
different varieties). A convenient way of expregspreferences is the following:

2
U:'I‘QSQSdS_E'I‘QSZdS_ZIIQSdSl + qo
S 2 S 2 S

Where the first term captures the intrinsic quatitya variety, the second term reflects
product differentiation, the third term gives thistitutability between varieties in the
product market S that is considered (see Di Coatitd. for an extensive analysis of the

® Note that here we do not assume any correlation between quality and marginal cost in order to consider their
effects separately. This is equivalent to assuming that quality is generated through fixed outlays such as R&D
expenses, which do not affect equilibrium prices.



function and its parameters), and the last opasgimply a numéraire representing all the

rest of the economy.

As usual in monopolistic competition models, firare not supposed to interact strategically
and consider the behavior of other firms in thekeatas given. The competitive environment
experienced by each variety is then affected bytitemal pricing strategies of the
competitors which are, in turn, determined by thstridbution of structural parameters.
Standard aggregate indicators can be used to eapiwiinteractions between each firm and

the market at large.

Once consumers and firms optimize their behavia former subject to a standard budget
constraints and the latter considering a simplétgtonction, my, = (ps — ¢5)qs — f5, optimal

prices and quantities can be expressed as:

N + Cg yIN a—cC
Ps =75 T\28+N) 2

and

ol

«  |as—cs vN a—c| 1
=179 “\28+N) 2 |38

Wherea, 8 and y are the same parameters representing, qualitguptalifferentiation and
substitutability of a variety s respectively. N the number of competing varieties in product
market S in a particular destination market aruhd ¢ are average quality and average
marginal cost of other firms operating in the sgreduct and destination market. When
fixing a particular destination market like the W& control for all the price and quantity
determinants that EU and Chinese varieties haeenmmon when selling to the same
destination market and that feature in the secemds on the right hand side in the above

expressions.

In contrast, the first term on the right-hand diden the above expressions, contain variety
specific determinants of price and quantity. It esready be noted that a variety’s quality
(as) has a positive effect on both price and quaniityile marginal cost, (c), raises price but
lowers quantity. Hence, a comparison of relativiegpand quantity dynamics of Chinese

versus European varieties in the same destinataket) is informative about the relative
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importance of quality versus cost evolutions atvaety level which is what we exploit

below.

4.2. Observables and Predictions

The equilibrium prices and quantities of the Fosteall (2008) model turn out to be useful to
shed some light on the quality upgrading dynamidShonese and EU exporters to a third
destination market, say the US, noting that

oW o O o |9l

dag ocs dag ocs
But

5% o 0% (8% _ |80

dag lo Yo dag dcg

Hence, a variety’s qualityx() has a positive effect on both price and quantdtyile marginal
cost, (c), raises price but lowers quantity. Thusile price movements alone are not
sufficient to identify whether cost or quality lsetsource of the rise, but in combination with
guantity movements yield sufficient informationitentify whether the main underlying
determinant of the price rise is cost or qualityr Example, rising prices can either be a
reflection of lower efficiency (higher costs) ogher quality or both. But in combination with
guantity movements we can identify the source efffice rise. If say, rising prices coincide
with lower sales, this is a reflection of highestso But if rising prices coincide with higher
guantity sold, the Foster et al (2008) model waudgest that the quality determinant is a

more important explanation of the price rise.

EU vis-a-vis China : Comparison over time

Evaluating the relative export performance of thedhd China towards a specific market
and tracing the evolution of their unit prices apgntities shipped, we get an idea on the
evolution of quality and costs in the period coesetl. More precisely, we can determine

which one of the two price components (quality @sts) had a bigger impact on the
11



comparative evolution of unit values and volumapsdd from EU and China to third
countries over time to determine in which directgprality and costs wrt to the competitor
have evolved :

* * _ ((“eu + Ceu) - (achina + Cchina))
Peu = Pchina = 2

" * _ A(OCeu - achina) + A(Ceu — Cchina))
A(peu - pchina) - 2

And

* * _ ((“eu + Ceu) - (achina + Cchina))
deu — Ychina = 2,8

* * _ A(Ofeu - achina) + A(Ceu B Cchina))
A(Qeu - QChina) - 28

Looking at relative (EU vis-a-vis China) variatiooger time in prices and quantities, the
following theoretical implications on the dominafiaffects can be drawdx; = x; , — x; 1

wherex=p, q and i= EU or China)

. If AQey > AQcninag and Apey, > Apcrninae =~ EUropean exporters are improving

their qualit T a)with respect to Chinese exporters;

. IfAQey < AQcning and Apey < Apcning = EUropean exporters are reducing

their quality advantagél «) with respect to Chinese exporters;

. IfAGey > Aqcning and Apey < Apcning = EUropean exporters are improving

their efficiency(l c)with respect to Chinese exporters;

. If AGey < AQcninag and Apey, > Apenina =~ EUropean exporters are losing cost

competitiveness$T c)with respect to Chinese exporters;

To see which of the above scenarios applies, weppices and quantities for all HS6 digit
clothing products exported by EU and China to RoWigure 5 in 2000, 2005 and 2009,
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corresponding to the first, middle and final yehoor data. Each dot represents the relative

position of EU price and quantity versus Chinadagrarticular HS6 product.

The horizontal line in the figures represents lative quantity calculated as follows:

EU
QCH -1 lf QEU > QCH
QCH
_<W_ 1) if QEU < QCH

whereQEV andQ¢" are the quantities exported by EU and China atisdy. Therefore,
the dots in the left-hand panel of the figures @spnt products for which the quantity
exported by China is larger, while those to thétriare products for which EU exports are
larger in quantity. The position of each dot widspect to the central axis shows how large

this difference is in percentage. A similar meassingsed for relative unit values:

UVEU
e — Lif UVEY > pyer
UVCH

- (W - 1) if UVEY < gy

whereUVEY and UVCH are the export unit values for EU and China resypaly. So now,
products where the unit value of EU export is higire represented in the upper panel, while
the lower panel presents those for which the Cleiegport unit value is higher.

It becomes clear that in 2009, quantity observatene situated more in the left hand side
guadrant, suggesting that the relative sales opiducts vis-a-vis the Chinese sales in terms
of quantities have fallen. The fact that relativé rices are situated above the horizontal line
suggests that EU prices are relatively higher tbhimese prices. So EU products are keeping
higher prices and selling less over time. Thidrgrgly rejecting the hypothesis that
European exporters are improving the quality oirtheoducts to differentiate themselves
vertically from Chinese exporters and, if anythinggy suggest from 2005 to 2009 lower
quality differences between EU and Chinese exgddpressing both prices and quantities of
EU against Chinese exports). In addition, betwe@02and 2005, Figure 5 may even suggest
higher cost differences, with prices diverging agudntity differences increasing even more,

be it for Chinese merits or European demerits.
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5.  Fixing the destination market: Exports to the US

In our comparison of unit values, we have contbfta the product-level, meaning that the
higher unit values we find for the EU, are not dn\by the product composition since both
the EU and China are present in all product categoMoreover, instead of comparing
average unit values across HS6 digit products, ave instead compared unit values within
the same HS6 digit products. However, the highéruatues we find for EU exports of
similar HS6 digit products could still be the resafla different country-mix as already hinted
at in the previous paragraph before. Given thahawee thus far analyzed EU and China’s
exports to the RoW, we cannot exclude that thisepdiifference is driven by the fact that the
EU may be selling to a different set of countrieasnt China. Suppose that the EU is typically
exporting products to developed countries, whe@asa mainly exports to developing
countries, then it would not be a surprise thatufid values are higher than China’s which
would simply reflect the fact of different incomasd market characteristics in destination
countries. To accommodate for the country-mix, enohake the price comparison more
meaningful, we should compare EU and China’s esparthe same destination market. A
comparison of prices and quantities in the samerdg®n market, therefore, seems more

warranted. This is what we pursue in this section.

We repeat now our analysis of prices and quastiresented in Figure 5 but now limiting
our attention to EU and China exports in clothioghte US market. This is presented in
Figure 6. Interestingly, the results obtainedieatb RoW are also present when comparing
EU and Chinese exports to the same destinationehaek the US. Again we see that in 2009,
observations lie in the top left quadrant of Figaresuggesting that while EU prices are
higher than Chinese prices, EU quantities loserg@nd that our earlier results were not
driven by a country mix effect. Again, it can beetbthat in 2000 EU exports to the US were
more expensive than Chinese, but volumes weresiemar, and even higher for many
European HS6 products. In 2005, as the US marleinbe more and more open to Chinese
exports, the price difference between EuropeanCindese products increased and quantities
decreased (the dots are shifted upwards and lefs)arhis is again indicative of a widening
cost difference, causing relatively inefficient Bpean products to lose market share with
respect to Chinese competitors. Finally in 2009nttoement is more leftward and

downward, indicating a reduction in price differeadut a further loss of EU market shares
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vis-a-vis Chinese exporters. This suggests thdityukfferences are decreasing but cost

differences may be still increasifg.

It is reassuring to notice that the same qualiatiiends are present when considering either
the RoW or a single destination market such asJthefor EU and Chinese exports.

6. Product dynamics and unit values on the US market

It can be noted from Table 5 that product dynarmafdsU and Chinese exports at the HS6
product level in clothing to the US market are Idost HS 6-digit products that were
exported as early as 2000, are still present tamsylater i.e. in 2009. Very few, if any

products are added or dropped.

However, when focusing our attention on “core pridtionly, we see that the HS6 digits in
the top 10% centile of export shares show a vdfgrént evolution over time for EU exports
versus Chinese exports to US (Figure 7). Europaai®% core products in 2000 represented
58% of EU exports to the US and these same prodgtiitaccounted for almost 50% of the

EU export value to the US ten years later. The &uerproduct mix in contrast, changed

much more over time. Whereas the top 10% of pradnc2000 accounted for 65% of
Chinese export value to the US in 2000, these saoducts represent only 35% of exports to
the US in 2009, suggesting that other productsrhecauch more important in China’s

exports to the US.

In terms of unit values, we see that average wiites for EU products always lie above
Chinese unit values on the US market, which is als®for the median unit value. This is
illustrated in Figure 8. To make the comparisom@ect one, we only include those products
in the comparison that are exported by both EUGInicha to the US, to avoid that the average
unit value difference is driven by a product conipos effect. Also, by comparing prices on
the same destination market, we now know for swaethe unit value difference, also found
for exports of EU and China to RoW, is not drivgnabcountry composition effect. Just like
with RoW, the average unit value in Figure 8 reflex higher price of EU products on a

product-by-product basis for the majority of HS§itdproducts included in the comparison.

’ These trends are similar even when considering destination markets with different income levels and
different income distributions such as Brazil and Mexico in which we compare the relative performance of
European and Chinese HS6 digit products.
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Moreover, Table 6 reports the number of produatsviiich EU and Chinese export unit
values are higher, and confirms what was founcxmort to the RoW. For the vast majority
of products exported to the US, the unit value dféxports is higher than that of Chinese

exports.

It can also be noted from Figure 8 that ever si@b, prices seem to be converging whereby
the Chinese price of similar products is risingjleskhe EU export price to the US if anything
is falling. Together with the evidence we suppledthe quantities sold, we believe that this
reflects a reduction in vertical differentiationhere the quality of Chinese products is
increasing, but where the EU products, while s#lling for higher prices, are not following
the same quality upgrading pattern which lead® w®nclude that this evidence suggests an
increase in the intensity of competition and areabs of sufficient quality upgrading on the
EU’s behalf, to face the intensified competitioarfr China which results in a loss of EU

clothing products market share on internationalketz:

7. Conclusion

When China entered the WTO in 2001, this was the of a steep rise in its exports in
general and in clothing in particular. As a resfiditional clothing producers and exporters
such as the EU experienced a sharp increase inatdiop, not just in its own market, but
also in third markets. The purpose of this papes twasee if that rise in competition,
especially after the Multi-Fiber Arrangement caman end in 2005, has altered European
product level exports in clothing in terms of pa@nd quantities sold. A first question raised
was whether the product export mix of Europe ashalevchanged in the face of rising
Chinese exports. For the clothing sector we fing lile movement in Europe’s product
export mix. The EU is present in all HS6 digit puaticategories and the export share of its
core products accounting for most of its exports reanained remarkably stable over time. A
second question we addressed was whether themg s/adence of quality differences
between European and Chinese products using a natidn of prices and quantities sold as
proxies. We started by comparing unit values foin@ and EU in narrowly defined product
categories. The results showed that in the largenhaof HS6 digit product categories, EU

prices are consistently higher than Chinese pritege trust prices to remotely reflect

16



quality, this would lead us to conclude that Eusopproducts are indeed of higher quality.

However, a true test for quality lies in the conatian of prices and quantities.

But when simply comparing unit values of EU andr@hexports to the Rest of the world
(RoW) at the HS6 digit level, the higher EU andri&sie export prices could reflect a
different country-mix, which is not what we wanfo address that, we singled out one
particular destination market by looking at EU &funese exports to the US. EU prices on
the US market are consistently higher than Chioegs for most HS6 categories in clothing
and this holds for any year between 2000 and 280%.ever, when we engage in a more
dynamic analysis we get interesting additionalghts. Based on the theoretical model of
Foster et al (2008) we look at prices and quastibtieboth EU and Chinese clothing products
in the US market. Ever since the end of the MulieF Arrangement, we find Chinese prices
rising and EU prices falling. However, the markedres go in directions opposite to what
would be expected, with Chinese market shares gigpamd EU market shares falling. A
correlation of rising prices and rising market gsaior the Chinese products in combination
with lower relative prices for the EU and fallingarket shares, is highly suggestive of a
relative increase of the quality embedded in Clan@educts. Therefore we conclude that
exports are less and less vertically differentiatetthe clothing sector, at least as far as the
country of origin of the export is concerned, simeehad no information of the ownership of

the Chinese exporters.
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Tables

Table 1: Unit Value Comparison EU-China in ClothPigoducts (HS6), exports to the rest of the
world
Total number of HS§ Number of HS6 for | Number of HS6 for
products* which EU unit value> which Chinese unit
Year . . ;
Chinese unit value | value > EU unit value
1) (2) (3)
2000 241 199 42
2001 233 192 41
2002 231 196 35
2003 231 198 33
2004 241 221 20
2005 241 221 20
2006 241 225 16
2007 209 191 18
2008 215 182 33
2009 220 170 50

* Number of HS6 products for which we have no nmgsralues for quantities.

Table 2: T-tests on convergence vs. divergencdJodiid Chinese clothing unit values

Average Average
. difference in | difference in P-value
Period . . Trend
unit values, unit values, | (convergencé)

year f year 2"
2005-2009 0.850705 0.340920 0.00 Convergencef**
2005-2006 0.850705 0.804580 0.28 convergence
2006-2007 0.804580 0.637243 0.01 Convergencef**
2007-2008 0.637243 0.486857 0.03 Convergencef*
2008-2009 0.486857 0.340920 0.03 Convergencej*

Notes?’Average difference between EU and Chinese expdrivahues in the first year indicated in the
first column (difference 1§*Same for the second year indicated (differencé@rrespond to the t-
test H) difference 1 = difference 2.

Table 3: Total clothing exports to the rest of weald

Year| 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Exported by both 292 292 294 294 294 294 294 271 271 271
EU-only 0 0 0 0 0 0 0 0 0 0
China-only, 0 0 0 0 0 0 0 0 0 0

Notes: The table reports the number of 6-digit ld8es for which both EU and China reports non-
zero export values.

Source: UN COMTRADE data
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Table 4: Descriptive statistics on the dispersibexport shares

EU

China

Standard Inter-quartile

Standard Inter-quartile

Year| Mean Deviation range Gini Index| Mean Deviation range Gini Index
2000, 0.0041 0.0073 0.0036 67.4% 0.0041 0.0071 0.0039 0966.
2001| 0.0041 0.0074 0.0036 67.6% 0.0043 0.0069 0.0042 0964.
2002, 0.0041 0.0072 0.0038 67.9% 0.0043 0.0072 0.0043 6964.
2003| 0.0041 0.0072 0.0039 68.0% 0.0043 0.0072 0.0043 99%64.
2004, 0.0041 0.0073 0.0036 69.1% 0.0041 0.0068 0.0038 0965.
2005/ 0.0041 0.0073 0.0038 69.5% 0.0041 0.0076 0.0041 0967.
2006/ 0.0041 0.0072 0.0037 69.2% 0.0041 0.0078 0.0041 8967.
2007| 0.0041 0.0071 0.0038 68.5% 0.0048 0.0089 0.0047 1967.
2008, 0.0041 0.0072 0.0036 69.1% 0.0047 0.0080 0.0048 2966.
2009| 0.0041 0.0072 0.0041 68.8% 0.0045 0.0082 0.0047 2967.

Notes: The mean, standard deviation and inter-igiasinge are calculated using the share of each 6-
digit HS codes on total export value in clothingeTGini index is calculated using the export vaitie
each 6-digit HS code using UN Comtrade data

Table 5: Number of newly exported, continuouslyag@d and dropped clothing products (exports to

the US)

Year 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
New EU* 0 0 0 0 0 0 1 0 0 0
Cont. EU** 246 246 246 246 245 245 245 246 246 245
Dropped EU*** 0 0 0 0 1 0 0 0 0 1
New China* 5 0 2 1 2 1 0 0 0 0
Cont. China** 240 244 243 243 243 245 246 246 246 246
Dropped China*** 1 1 2 1 0 0 0 0 0
Always Both**** 235 235 235 235 235 235 235 235 235 235

Notes: * Number of 6-digit HS codes exported theent year and not exported the year before, **
number of 6-digit HS codes exported both the curaed previous years, *** number of products
exported the previous year but not the current,y&&r number of products exported both by EU and
China every year using UN Comtrade data.
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Table 6: Unit Value Comparison EU-China in ClothPigoducts (HS6), exports to the US

Number of HS6

Number of HS6

Number of HS6

D

Year products* Ep unit pri_ce > Chinese qnit priu
Chinese unit pric¢ > EU unit price
2000 240 221 19
2001 231 212 19
2002 230 213 17
2003 229 215 14
2004 239 231 8
2005 240 235 5
2006 241 235 6
2007 209 202 7
2008 215 196 19
2009 219 204 15

Note: *Number of HS6 products for which we havemissing values for quantities using UN

Comtrade data.
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Figures

Figure 1a: Export quantity (Mio. kilos) of clothimgxports to the rest of the world (UN Comtrade)

Evolution of Chinese and EU15 total volume of exports
in clothing
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Figure 1b: Export value (Mio. USD) of clothing extsoto the rest of the world (UN Comtrade)
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Figure 2: Relative unit values (median) of clothegports to the rest of the world (UN Comtrade)

Evolution of Chinese and EU15 relative unit values
in clothing (median)
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Figure 3: Share of clothing core products in claghéxport value, exports to the rest of the world

Share of core products (cp) in total export value
(2000 - top 10% value-based core products - clothing)
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Figure 4: Core product unit values of clothing exg®o the rest of the world (based on UN Comtrade)

Evolution of simple-average unit values of core products (cp)
(2000 - top 10% value-based cp, textiles + clothing)
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Figure 5: Relative quantities and unit values (BU@hina) in 2000, 2005 and 2009 for clothing,
exports to the Rest of the world (RoW), at the Hifit level
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Notes : A positive (negative) value on the horiabaixis means that European quantities in a pdati¢iS6 is
higher (is lower) then the Chinese quantity ofshene HS6 to the RoW. And similarly for prices oa tertical
axis ie a positive (negative) value on the vertioas means that the European price is higheoyi®i) than the
Chinese price for the same HS6.

25



Figure 6: Relative quantities and unit values (BU@hina) in 2000, 2005 and 2009 for clothing,

exports to the US, at the HS6 digit level.
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Notes : A positive (negative) value on the horiabaixis means that European quantities in a pdati¢iS6 is
higher (is lower) then the Chinese quantity ofshene HS6 to the US market. And similarly for prioeshe
vertical axis ie a positive (negative) value onbetical axis means that the European price ibdrtidis lower)
than the Chinese price for the same HS6.

Figure 7: Share of clothing core products in claghéxport value, exports to the US (UN Comtrade)

Share of core products (cp) in total exports
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Figure 8: Relative unit values (median) of clothprgducts exported from both China and EU
throughout 2000-2009 to the US (UN Comtrade)

Evolution of Chinese and EU15 relative unit values
in clothing (median), US market
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